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Abstract. 

 

Globalization of international business interaction, the necessity of continuous bilateral participation of business and 

the state in the process of building international economic relations have formed new vectors of structural 

transformation of the world economy. At the current stage of development of the world economy, the issues of the 

influencing factors which determining the trends of reformatting international economic relations in the case of 

improving and increasing the efficiency of international business cooperation are remain as actual and deserved 

individual observation and research. 
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Introduction.   
In the era of globalization international business is associated with large investment projects, 

accompanied by various forms of state-private partnerships, mergers and acquisitions, joint ventures, etc. 

The need to study this issue comes from an increase in the number of companies that, along with traditional 
ones, carry out much more complex international business operations: technology transfer transactions, 

“build-operate-transfer” agreements, in which partners of different nationalities participate at all stages of the 

value creation chain, as well as the importance of global supply, which includes not only the purchase of raw 

materials, finished products and services from sources around the world, but also business transfer 
(outsourcing) and various joint transactions. 

In the context of developing globalization processes, the most appropriate model is an open model of 

development. This model implies the ability of flexible adaptability to changes in the external world, the 
ability to make optimal management decisions in various situations. This “open” model of development 

embedded in the development strategy of Kazakhstan until 2050 [1]. As a result of the implementation of the 

principles of an open economy, Kazakhstan should be among the 30 most competitive states in the world. 
Kazakhstan has chosen the path of evolutionary development, which, firstly, implies the availability of 

breakthrough infrastructure projects, the implementation of the AIID Program, designed to ensure economic 

growth through diversification and modernization, the introduction of a “green economy” and a departure 

from commodity dependence. Strategically important areas in terms of competitiveness are consistently 
developing in the country: the state program of modernization, development of health care, and education. 

Regulatory mechanisms should be developed in which the state would be assigned its own, more effective 

role, while at the same time weakening its intervention in the economy. Of particular note is the growing role 
of the state in times of crisis. Thus, the need for international regulation of financial markets has become a 

pretext for increasing the presence of the state in the real sector of the economy of several countries. This 

issue has also influenced Kazakhstan. To prevent the fall of the entire banking system, the state entered the 
capitals of the backbone second-tier banks, using “manual control of the economy” [2]. There are still 

disputes over the assessment of the effectiveness of this intervention, its “non-market” nature. According to 

some domestic economists, this occurrence did not help the banks, but, on the contrary, aggravated their 

difficult situation. It seems to us that the measures taken were adequate and timely for the current crisis 
situation. 

Characteristics of the globalization of international business. 
Being a powerful tool for the country's economic integration into the world economy and, consequently, a 

tool for globalization, international business in modern conditions is defined by the following characteristics: 

 1. Accessibility and universality. Although international business is regulated by the relevant laws of the 

countries, it becomes possible for almost any firm in almost every country, changing the strategic and 
tactical prospects of firms and opening up potential business fields. 

 2. Graded development. The company's entry into international business begins with the simplest forms 

of ordinary foreign trade and, as it develops, it reaches the highest form - a multinational corporation.  
Respectively: 

- the company gains experience and builds capacity; 

- The company overcomes a certain level of quality goods; 
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- The company reduces costs, which allows you to sell goods abroad; 

- as the company develops, it develops sales channels, makes effective use of international capital and 
labor markets, works competently with international transport networks, etc. 

In one way or another, this was observed before the era of globalization. Today there is a fundamentally 

new technological basis. 
 

 3.Technological globalization. The possibilities of computerization, information and 

telecommunications have fundamentally changed the nature of international business, which in modern 

conditions has acquired three fundamentally new features: 
• it can be effectively carried out “without leaving the office”; 

• it can be carried out in real time; 

• it can use telecommunications to cover all business-related markets for goods, capital, labor, 
information, etc. 

 4. "Financialization". This term reflects the most important feature of “globalized” international 

business: the financial content of international business operations, starting from their intention and ending 

with real results, becomes the core of international business, a peculiar center around which all interests and 
decisions of strategy revolve. 

The essence of the new period is that the search and use of international competitive advantages have now 

become firmly based on the achievement of financial management, the latest and numerous financial 
instruments, which grow out of the gigantic opportunities of the global financial market. Being superimposed 

on the unique possibilities of computerization and telecommunications, the financial analysis became, in 

essence, the measure of excellence of any international business. 
 5. The complex interaction of national and international. On the one hand, globalization clearly 

leads to the formation of a kind of multinational business culture, certain principles and rules of which are 

shared by most serious businessmen of the world [3]. 

But, on the other hand, national and cultural differentiation is growing, which in extreme forms of 
nationalism and/or religious intolerance manifests itself in severe conflict forms; It is obvious that the natural 

desire of peoples and ethnic communities to preserve their cultural and national values, attitudes, behavioral 

stereotypes, and protect them from the eroding influence of some kind of "averaged" (mostly, of course, 
American) mass culture. Often this desire takes the form of various kinds of restrictions and prohibitions 

specifically for international economic activity in a particular country. 

The state of international business.  
Professionals in the international business system are constantly convinced that if heightened national 

feelings and carry a lot of problems for their work, at the same time they also provide the most interesting 

field of new achievements and powerful growth in the efficiency of inter-country business operations, if 
correctly taken into account and correctly used nationally -cultural moment. 

Today, an effective strategy of any company in the era of globalization should combine the maximum use 

of the national wherever possible, therefore, in all the largest and even medium-sized business training 
centers in the world, great attention is paid to the disciplines of regional and national-cultural cycles. 

An analysis of international business would be clearly incomplete if we did not pay attention to another of 

its most important features, namely, the importance of knowledge and competence in its effectiveness. 

Indeed, the work of a company depends directly on how much the personnel of a company really have 
and is able to practically use the entire amount of knowledge and skills, without which entering into any 

sphere of international business is not that ineffective, but often impossible. 

The company should not strive for international business without achieving success at home. 
Businessmen who have completed a serious business school at home will be quite cautious in their first steps 

abroad. And in this respect, the gradual development is a natural strategic line for the accumulation of 

knowledge (technological, legal, etc.) [4]. 

Technological globalization and financialization require a certain level of knowledge. This knowledge 
and the ability to use them introduce the firm to the elite of international business, which, relying on the 

combination of computerization, telecommunications and financial market opportunities, and managing this 

triad through personnel competence, reach the main heights of efficiency and maximum return on the 
resources invested in international business. 

It is also necessary to take into account the knowledge of cultural and national peculiarities of foreign 

business and the ability to use this knowledge not only to increase the effectiveness of foreign operations of 
the company, but also to obtain long-term social, political, psychological and other positive effects of 

activities in the host countries [5]. 
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The relationship of knowledge accumulation and globalization of business. 

The modern process of international economic integration is itself a product of ultra-modern and very 

dynamically updated integration. This knowledge system is increasingly generated by international business 

practice and is global by its very nature. A firm’s non-participation in international business severely limits 
business performance (potential and actual) for the obvious reason that it cannot use the opportunities of 

global international business. At the same time, the ascent to each of the following steps has rigidly 

interrelated and constantly changing prerequisites and consequences, namely: 

- only the accumulation of the corresponding critical mass of knowledge and competence allows the 
company to move to the next level of globalization in international business and, accordingly, potentially 

receive all the effects of this level; 

- there is a new accumulation of knowledge and competence for further advancement. Dozens of reasons 
can slow it down, speed up, block at all or even reverse it (competitors' actions, market dynamics, general 

economic conditions, political and social changes). Many of these factors are not subject to any substantial 

control. Nevertheless, if we look deeper into the essence of the analyzed phenomenon, then we arrive at two 

fairly objective conclusions 
1. Even difficultly predictable factors by no means diminish the role of competence (if a company did not 

see the changing market conditions - marketing experts’ incompetence; the general economic situation 

worsened, and the company failed to effectively squeeze its business in the riskiest regions - insufficient 
managerial competence). 

2. The direction and intensity of the transition is still largely determined by the strategy and political 

decisions of the owners and management of the company and in this sense, although not automatic, are still 
manageable to a certain degree. 

A firm operating in international business sets itself the bar for knowledge and competence of staff when 

it chooses a country of penetration - and at the same time understands that the well-known backwardness of a 

country can be a source of additional profits for various reasons, both today and in the future. 
Kazakhstan consists of no less than eight fairly serious interstate associations. It is difficult to say which 

of them threatens the sovereignty of the country. "We are going to integrate economically, not politically." If 

you have to face a choice - to abandon the attributes of independence in favor of Eurasian integration - 
Kazakhstan will choose sovereignty and independence. Most likely, we can talk about the possibility of 

restricting integration processes, “so that, under the slogan of benefits for the economy, the principles of 

independence of the country should not be sold” [2]. 
The problems of building a competitive economy in Kazakhstan, solving the tasks posed by the Strategy 

Kazakhstan 2050, will be solved in a system of intertwining and mutually contradictory processes of 

globalization. There are no clear-cut recipes, but there is a way to harmonize interests, which requires a 

comprehensive account of the trends in the development of a country's economy and its presence in a foreign 
market [6]. When developing Strategies, targeted programs, it is necessary to take into account the lack of 

competitiveness of the domestic economy, the degree of Kazakhstan’s involvement in the system of world 

economic relations, readiness for further expansion of integration initiatives, etc. Since the strengthening of 
the external economic orientation of the development of national economies requires the integration of the 

domestic market into the global one, there is an urgent need to improve the management of business 

processes based on a wider use of market-based business tools, the latest management and marketing 

technologies. 
The high growth rates of the country's economy in recent years have been the result of a set of measures 

to stabilize the macroeconomic situation, affecting mainly the primary sector, which is the main source of 

economic growth. However, the commodity sector, which is dependent on the global situation on commodity 
prices, cannot ensure qualitative economic growth and radical changes in the economy. The leading direction 

of transformations should be modernization and industrialization, first of all, in consumer-oriented industries. 

We are talking about agriculture, food and light industry, engineering and metalworking, whose share in the 
country's GDP is less than 10%. For example, the share of agriculture according to data for 2017 is 5%, 

engineering -3.4%, etc. At the same time, the products of these industries account for more than half of the 

country's total imports. The basis of modernization should be their own scientific and technical developments 

and innovations. It is not necessary to wait for ready-made foreign technologies that take into account 
national peculiarities, since foreign investors will not allow technologies that reduce the competitiveness of 

their goods into the Kazakhstan market [7]. 

 

Conclusion.  
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The consequences of globalization are varied and contradictory, but attempts to limit it are unreal. 

Therefore, Kazakhstan faces the challenge of solving a wide range of problems in both theoretical and 
practical economics. Thus, in the context of expanding globalization processes, Kazakhstan needs to make 

efforts in order to derive maximum benefits from participation in world integration. The objective trends of 

world development, the processes of globalization determine the intensification of integration processes in 
the international arena. Today, most countries of the world are involved in various integration associations. 

Such a combination of capital and resources makes them more competitive and powerful. 
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